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Build your base of support by 
collecting both email addresses and 

physical addresses.



Valuable data

• Name

• Address

• Email address

• Every donation: amount, date, 
source

• Appeal history: mail, email, 
phone

• Interactions: adoption, 
purchase, event participation, 
volunteerism, birthday card 
from CEO, meeting, 
conversation, etc.

• Phone

• Age, date of Birth

• Communication preferences

• Interests: reported or implied

• Wealth

• Gender

• Giving to others

• Spouse, children, pets

• Acquisition method

• Channel responsiveness

Start small with name, address, email. The more info you request on an initial contact, 
the less likely people are to give you any info.



Ethical data collection and use

• Rent or exchange of another org’s list is for single 
contact. Your org owns a person’s name and 
address info for future use only if the person 
responds to your appeal.

• Have a way to manage communication preference 
requests.

• Honor consumer opt-out requests by utilizing 
DMA’s “no mail” suppression list.

• Publish a privacy policy.

• Comply with CAN-SPAM Act.

• Comply with raffle or contest regulations.



Building an email list

How NOT to build a list

• Buy email lists

• Take email addresses 
from anywhere

• Trade lists from other 
organizations

Every email address you have 
must be opted in to receive 
mail from you. 



Don’t get reported as spam

If people don’t know how 
they got on your list, they 
may mark your message 
as spam. 

If enough people mark 
you as spam, mail servers 
may block you.

Bottom line: Only send email to people who said they want your email.



A word on opt-in/opt-out

Opt-in means you have permission to email.

Opt-out means you do not have permission.

This is the law. The CAN-SPAM Act (Controlling 
the Assault of Non-Solicited Pornography And 
Marketing Act) of 2003 requires an unsubscribe 
option on every email, and prohibits the use of 
lists acquired without permission and falsifying 
sender information (and some other stuff).



Renting lists to mail

Unless you make other arrangements, rental of name/address is for a single use.
You may not add the record to your CRM system or contact again until they respond.

Municipal or voter lists may also be available. 



Online retargeting of mailed names

Visitors were removed from the 
retargeting list if they returned 
and completed a donation or if 
they did not return at least once 
within a 30-day period.



Sign up for updates

Add a sign-up button on your website right now.



Home page pop-up

Target your pop-ups: on exit, after 3 pages, by referral site



Offer something free

• Magazine
or newsletter

• Sticker

• Tour

• Gift or discount 
from local business



Offer something free

Like a GOAT sticker?
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Pledge or petition

• Ask people to take a 
pledge to adopt or 
Save Them All. 

• Sign a petition.

• Join a group of 
people with similar 
values.



Collect info from ALL constituents

Capture name, address, email address info from all 
constituent groups: 

– Adopters and potential adopters

– Visitors

– Volunteers

– Influencers

– Merchandise purchasers

– Service recipients



Peer recruitment



Event attendees

Capture info from those attending an event or 
house party.



Contest: Facebook or offline



Create awesome, shareable content

Offer something unique: your celebrations, stories, videos, etc.

• Add share options 
to your messages.

• Make sure content 
is linked back to 
you.



Ask for feedback

Capture info from 
those who give a 
review, comment or 
offer feedback.



Third-party tools

• Give examples of some platforms

Third-party email acquisition is a great way to acquire new email 
addresses fast. But not as qualified as email sign-ups on your website. 



Sponsored email

Ask a corporate 
supporter or partner 
organization to send 
mail or email on your 
org’s behalf.
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Vote for your favorite

$38,666 in revenue
Average one-time gift: $52
39% from new donors



Take a survey



Take another survey



Tell us your story

Solicit user-generated content.



Share With Us



Facebook ads

Your Donate Now button should direct people back to your website so you collect donor data.



Facebook Donate

Keep in mind that Facebook does not 
provide back to your organization the 
names, addresses and email addresses of 
donors. This won’t help build your donor 
base, but it will provide revenue. 

People are donating this way, so register 
your organization to realize additional 
revenue opportunities. Registering with 
Facebook Donate will allow you to 
receive money more quickly.



Vehicle donation

• Optimize keyword search online.

• Advertise via email, Facebook, print ads.

Setting up a vehicle donation program is super easy 
and costs your organization nothing! Contact Heidi 
at CARS, Best Friends’ donation partner, at 
heidic@careasy.org to get started today.

heidic@careasy.org

mailto:heidic@careasy.org


Be where they are

• Give copies of your newsletter or other 
publications to local veterinarians and other 
businesses. (Make sure there is a reply device 
inserted and a URL.)

• Have a donation box in local businesses.

• Have a presence in other locations that your 
target audience frequents.

• Offer to do a presentation to a target 
audience.



Be visible

• Have an info booth at local events and festivals.

• Do face-to-face engagement.

• Publicize news updates.

• Have a recurring column in the local paper.

• Always include your organization’s URL in PR 
announcements.



Appendix



Free tools and resources

• Google Alerts
• Animoto (Use nonprofit portal)
• Volunteer Match
• Vistaprint
• Google Website Designer
• Duda
• Bitly or Google Shortner
• PageModo
• thedma.org

https://www.google.com/alerts
https://animoto.com/cause
https://www.volunteermatch.org/
http://www.vistaprint.com/
https://www.google.com/webdesigner/
https://www.dudamobile.com/
https://bitly.com/
https://goo.gl/
https://www.pagemodo.com/

